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Introduction

It's essential to understand the concept of visual guilt and how it can enhance your travel
booking experience while driving down costs. This guide will explain visual guilt, its benefits,
and how to effectively implement it within your travel booking processes.

What is Visual Guilt?

Visual guilt is a behavioural science concept that encourages travellers to reconsider
their choices when booking travel. If a traveller selects an option that is not the lowest
cost or outside company policy, they receive a prompt or warning. This prompt often
requires them to justify their choice, creating a sense of accountability and
encouraging more cost-effective decisions.

Benefits of Visual Guilt

e Cost Savings: Companies that implement visual guilt strategies can
achieve significant savings. Studies have shown that businesses can save
between 15% to 20% on airline tickets and 8% to 10% on hotel bookings
when using online booking systems that incorporate visual guilt
techniques.

* Increased Compliance: By prompting travellers to justify higher-cost
selections, visual guilt helps ensure adherence to company travel policies
without the need for complex rules.

e Enhanced Awareness: Travellers become more conscious of their
spending habits, leading to more informed decisions during the booking
process.
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Implementing Visual Guilt in Your Booking Process

To effectively utilise visual guilt in your travel bookings, ensure you are using our
online booking tool, which is designed to present all available travel options. The tool
will automatically highlight cost differences and prompt for justification when
necessary.

FAQs

How does visual guilt compare to other cost-saving strategies in
travel management?

Visual guilt has proven to be highly effective in reducing travel costs. Companies
using this technique have reported significant savings:

*  15% to 20% reduction in airline ticket costs
* 8% to 10% savings on hotel bookings

These savings are comparable to or even exceed those achieved through traditional
cost-cutting measures like negotiated rates or strict policy enforcement.

How does visual guilt impact employee behaviour in travel booking?

Visual guilt significantly influences employee behaviour in business travel booking by
increasing cost-consciousness and encouraging voluntary compliance with travel
policies. By presenting all available options and their associated costs, employees
become more aware of price differences, leading to more informed decision-making
and reduced overspending.
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How can visual guilt be integrated into existing travel management
systems?

Visual guilt can be effectively integrated into existing travel management systems
through online booking tools. Incorporate pop-up messages or alerts when a traveller
selects certain options, and for out-of-policy or higher-cost selections, you can
request justification. In addition to this, travel bookers and employees should be
educated on the importance of conscious decision-making, whether that’s to lower
costs or reduce environmental impact.

Our team is here to support you. If you have questions about the booking process or
need assistance, don’t hesitate to reach out.



